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How can firms benefit from green 
opportunities? 


e Why do people purchase green 
products 
- Are people ready to pay for the public 
good? 
* Available to all 
* Example: Green electricity 
* Charitable giving is limited 
* What are the impediments to buying 
green products? 
- Information issues, transaction costs 


Environmental Product 
Differentiation 


Product Differentiation 


* A marketing process that showcases the 
differences between products. 

* Differentiation looks to make a product 
more attractive by contrasting its unique 
qualities with other competing products. 

- Successful product differentiation creates 
a competitive advantage for the seller, as 
customers view these products as unique 
or superior. 
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ess > Water Bottles > Hydro Flask Wide Mouth 32 oz. Bottle 


Hydro Flask Wide Mouth 32 oz. Bottle 


5 ۵ ۵ 47 (3201) write A Review 
$39.95 


Color: 


Capacity: 32 oz 


Hydro Flaske @ Ship To Me 
(в) Select options for estimated delivery to 91210 


Feedback 


Change Zip Code 
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HIDRATE SPARK 2.0 


ЖЖЖЖ Ж 313 Reviews 
$54.95 
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DESCRIPTION FEATURES APP COMPATIBILITY 


MANN + 


Sometimes drinking more water is all we need to feel energized and brighten our 
mood. Available in an array of frosted colors, our sleek Hidrate Spark 2.0 smart 


water bottle will keep track of how much you drink and helps you meet your daily 
hydration goal. There's no better time than the present to start living healthier. 


b 
Y 
4 


Why not do it in style? 


Giving a bottle as a gift? Download this card to let your loved one kno GET $7 
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Environmental Product 
Differentiation: requirements 


l. Find willingness among 
customers to pay for 
environmental quality 

2. Establish credible information about 
the environmental attributes of its 
products 

3. Innovation must be defensible 
against imitation by competitors 
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Green consumer categories 


Light Green Excuse-makers Brown 
Consumers Consumer 
S 
B True Blue Sprouts Ш Grousers ₪ Basic 
Greens, (Coddington) (Coddington) Browns 
Greenback Conceivables |B Non-believers, (Coddington 
Greens (McEachern) Buck-passers B Complacents 
a ₪ Mainstream (Brown and (McEachern 
Committed Environmenta Wahlers) Ш Non- 
Environment lists (Glig et B Occasional environment 
alist al.) Environmentalists alists (Glig 
(McEachern; | ™ Conveniently (Glig et al) et al.) 
Glig et al.) Conscious B Onlookers 
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man 
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Dark Green Brown 
Consumers Consumers 
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The excuses... 


The products are too expensive or of a OW Or — <> 
| 0 
quality 


| am not sufficiently informed about the а СЇ на | D 
environmental impact of products і 


It is not easy to find the products 8 380% 


| don't trust the environmental claim of the А 
product B EZ 


Environmental issues are not a priority for me 10% 
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CERTIFIED 


dinegreen.com 


CERTIFIED 


Good inside 


CERTIFIEDe 


CERTIFIED 
BIODYNAMIG® 


CERTIFIED Й 
SUSTAINABLE 
SEAFOOD | 


MSC 


www.msc.org 
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The "Hobbit" shoe 


CODA 
$37,400 
after tax 
savings 
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ENTER ALLEY 
ОРЕ BROADWAY 
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Why purchase green products? 


І buy environmental friendly products because... 


Improved personal health ממ‎ << 


Reduced environmental ss. 
impact 
Products are of higher | 
quality/taste 


Reasonable cost BENI o 
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E % of respondents who agree or strongly 6 


The Green 
Bundle 
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The Green 
Bundle 
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"The Tesla S class is more efficient than a Prius, quicker than a Porsche 911, 
and has more cargo space than many SUVs." 


Wine 


* Eco-certification 
associated with a price 
premium (1396) in the 
wine industry. 

* Certified wines rated 
about 4 points higher 
than conventional wines 
by experts (Wine 
Spectator, Wine 
Enthusiast, Wine 
Advocate). 
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Real-time energy use 
— 
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Energy usage by source 


Beverly Hills put a spotlight on its 
celebrity water wasters 


Daily water usage 


₪ Amy Poehler ₪ Average US family 
₪ WHO daily recommendation 


2,800 gallons/day 
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Organic market doubled in the last decade 
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Organic Organic Organic 
FAT FREE MILK HOMOGENIZED esi 
BOTE WHOLE MILK 
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* Sixty-seven percent higher levels of vitamins and antioxidants 
* Sixty percent more conjugated linoleic acids than regular milk 
* Higher levels of good Omega-3s 

* Lower levels of Omega-6s than conventional milk. 


LEED buildings 


* Energy savings, Reduce stormwater runoff, 
increase groundwater recharge 


* Healthier, more pleasant interior 
environment, improving productivity, 
reducing illness, bolstering recruitment 
and raising retention. 

e Increase rent? Investment of $4 per square 
foot in LEED building features adds about 
50 cents per square foot to the annual 
rent. 


Your Impact 


Last week you used 113% more electricity than your efficient neighbors. 
You spend $112 more over one year. 


Your electricity usage for July 23, 2012 - July 29, 2012 


YOUR 58 
USAGE kWh 
Efficient 27 
Neighbor kWh 


Usage by appliance 


5% 


Ё) Clickon the pie to see 
e more details 
HEATING LIGHTING DE 
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Money vs Health 


Information about impact 


Information about cost of 0۴ energy use on 
energy use pollution and health 


Money vs Health 


Your Impact 


Last week yetTused ۲ 
You spend 52 ۵ 


Your Impact Md 


Last week you used 2996 more є 


Over one year, you а dding 456 pounds of air pollutants 
health impacts suchas childhood asthma and cancer. 


Main Treatment Effects 


Average Treatment Effects 
20% 
Ш Monetary Group Ш Health group 
15% 
10% 7.8% 
5% 3.8% 
0% 


-5% 


Percent Change т Energy Consumption 


-10% -8.2% 
-15% 
-20% -19.1% 
All Households Households with Children 


9 months 
N=490,994 hourly 
kWh observations 
118 apartments 
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HAY WARD 
HEALTHY 
HOME” 


A healthy home will last longer than an unhealthy home. It will be more energy efficient. 
Its occupants will take better care of it. 
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Neutral “odors” e 


A quieter environment 
inside 
* Privacy - visual, sound, and odors. * No musty, foul, Strong, or mal-odors. 
Affordable energy use Its own air space 
| і . я Мо odors from neighbors or 
jun | adjacent apartments or condos. 
GO Ea | 
Continuous, 


clean, fresh air 


? gee 
4 4 — green 
Pees ; Even temperature 
no] EEE 7 
я year round | 
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http://www.haywardhealthyhome.com 


The Honest Company 
| from our family 
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Money 


EFFECTIVE MARCH 31, 2016 


BRING YOUR 


BAG. 


Avoid the Cambridge 
mandatory bag charge. 


Minimum 
106 CHARGE 
on each checkout бад. є e | 


in small pieces 


CASH LEASE PPA 
$0 down, full $0 down, full 
Outright & partial & partial 
Purchase prepay prepay 
options options 
You SolarCity SolarCity 
NA NA 
Pay for the 
Low, fixed energy 
with a 0-2.996 roduced, 
None annual ет. а 0-2.9% 
escalator annual 
escalator 
Paid in full ^^" 20 Years 20 Years 


10 or 20 Years - 


Cut cost 
— yT 


Down 
payment 


LOAN 
$0 down 


Ownership You 


Tax credit(s) 


Monthly 


payments is 


Production 
guarantee 
Energy 
monitoring 
with 
MySolarCity 
app 

Roof & system 
warranty … 
Payment term 


Utility With Solar 


20.06 12.56 50 


Avoided Utility Cost per kWh Effective Solar Cost per kWh* Upfront Cost (Installation Included) 


* Your home will still be connected to the utility grid, so you'll still get bills from your utility. You'll need that power at night, 
but your overall energy costs should go down because you'll generate most of your own energy. 


* You're locking in low, predictable energy costs. Your solar cost will only increase 2.9096 every year. Utility rates tend to 
rise unpredictably every year. Increases vary, but are typically higher than your 2.9096 increase. You can watch your 
savings grow over the next 20 years. 


The 3 Types of Residential Solar 


OWNERSHIP 


Best long term value for the customer 


The Good: 


* You own it and get all the 
financial upside 


* Turn a monthly power bill into 
building an asset 


* Ownership is the only option that 
appreciates your home's value by any 
meaningful amount 


* Your monthly payment is fixed for 
the life of the loan (no escalators like 
on a lease or P.P.A.) 


* Once the loan is paid off enjoy years 
of free, clean energy 


* You get all the tax credits 


The Bad: 


* Tax considerations to qualify 


Se 


BLUE RAVEN 


P.P.A. 


Another form of lease 


The Good: 


* Provides equipment and installation 
at no cost 


* Company maintains and insures 
equipment 


* No tax considerations to qualify 


The Bad: 


* Customer only gets a limited portion 
of the power bill savings each month 


* Customer builds no equity in their 
system and gets very limited home 
value appreciation with a P.P.A. 


* A built-in 2.9996 escalator means 
your monthly power bill doubles over 
25 years 


* No production guarantee 


* Moving from the home is nearly 
impossible without finding a 
qualified, interested buyer to take 
over the P.P.A. payments 


LEASE 


Similar to a car lease 


The Good: 


* Provides equipment and installation 
at no cost 


* Company maintains and insures 
equipment 


* No tax considerations to qualify 


The Bad: 


* Customer only gets a limited portion 
of the power bill savings each month 


* Customer builds no equity in their 
system and gets very limited home 
value appreciation with a lease 


* A built-in 2.9996 escalator means 
your monthly power bill doubles over 
25 years 


* Very low production guarantee 
means savings aren't guaranteed 


* Moving from the home is nearly 
impossible without finding a 
qualified, interested buyer to take 
over the lease payments 
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Emotion/Empathy 
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WITH EVERY TOMS PRODUCT YOU PURCHASE. 
TOMS WILL הק ופ‎ PERSON IN NEED: ONE FOR ONE. 
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WARBY PARKER 
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2,663,510 Bars Donated 
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When to bundle? 


* Relevance of the benefits will vary 
with context 
- Connection with environmental damage 
and health most salient at critical 
junctures in the lives of consumers 
- Status associated with green depends 
on social group 


e Silent bundle? 


Change 
consumpti 


on 
behavior 


The Green Bundle 


Frame 
Inform consumer message with 
on product private 
environmental benefits to 
benefits motivate 


behavior 
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Emotion 


Survey 


e http://ucla.qualtrics.com/jfe/form/SV _ 
axqqf5AUNEn7gMd 


